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Brand Strategy

We are pursuing a strategy to transform the Mizuho name into a brand that befits a global comprehensive financial ser-

vices group. 

Under this branding strategy, we will make a clear declaration of the kind of value we can provide to customers. This is

our Brand Promise. 

Our Promise, however, is mere words and is not enough on its own to win customer approval for our efforts to provide

value. In order to fulfill our Brand Promise, therefore, we will share and put into practice the strengths and challenges

embodied in the expression “enterprising, open, and leading-edge” in our daily work activities. 

Brand Promise

Brand Strength

To customers ranging from domestic retail, corporate to international, 

Mizuho Financial Group is comprised of enterprising, spirited professionals 

who use creative and original methods to respond to customer needs today, 

while helping them achieve a bright future tomorrow.

Because we want to play a meaningful role in our customers' lives 

by always being available to them, we offer a full range of leading-edge products and services 

designed to help them achieve their goals and make their lives more enjoyable and gratifying.

Enterprising

“Enterprising” means we have the

passion and power to help customers

find the right path. 

We think creatively about our busi-

ness and each of us is empowered to

make a difference in our customers'

lives. We keep focused on our cus-

tomer needs and continuously strive to

help them achieve their dreams. 

We act enterprising all the time.

Open

“Open” means we are flexible and are

open to new ideas and new ways to

serve our customers.

We listen sincerely to our customers

and treat them with fairness and kind-

ness any time we have the chance.

We want to be open all the time.

Leading-edge

“Leading-edge” means we have the

foresight to “light the future.”

In other words, each of us should

anticipate how society and customers

change. As a result of this, we intro-

duce the most advanced and unique

products and services to better serve

our customers. Because of our innova-

tive mindset, we help our customers

achieve a better and brighter future.

We want to be leading-edge all the

time.
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We believe we will only achieve our aspiration to become “A financial partner that helps customers shape their future and

achieve their dreams” when our customers truly feel we are “enterprising, open, and leading-edge” and have fulfilled our

Brand Promise.

We will continue to execute our Brand Promise through various kinds of communications activities under the group's

unified Brand Slogan, “Channel to Discovery.” 

Brand Slogan

Brand Vision

The slogan expresses the role Mizuho will play, not only to realize today's dreams, 

but also to discover new possibilities that lie ahead and to create a better future.

“Discovery” stands for Mizuho's customers discovering their dreams and new possibilities, and 

“Channel” stands for the role Mizuho will play in providing the ways and means to its customers 

so that they can realize their dreams and new possibilities.

“A financial partner that helps customers shape their future and achieve their dreams.”




